THE RTI ACT

“I believe that the passage of this
bill will see the dawn of a new
era in our processes of
governance, an era of
performance and efficiency, an
! ! ear which will ensure that
benefits of growth flow to all
sections of our people, an era
which will eliminate the scourge
of corruption, an era which will
" bring the common man's
concern to the heart of all
I processes of governance, an era
which will truly fulfill the hopes of
! ! # the founding fathers of our
Republic.”

I - Shri. Manmohan Singh,
Prime Minister of India in

$ % & ' his intervention speech on
RTI bill debate in Lok
# ! Sabha in May 2005
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RTI & THE ROLE OF CIVIL SOCIETY

“It is what citizens do together in
their own right at the bidding of
no higher authority, for the
common good, and apart,
generally speaking, from direct
party political affiliation or
alignment. The civil society is not
concerned primarily with power,
although it may be ranged
against the excessive
concentration or abuse of power
in any quarter.”

- Robin Guthrie

On Civil Society in his
exploration of "Civic, Civil
and Servile?” in 1994,
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REACHING THE MASSES

) “... the Act is the most powerful

) act in the world. It deepens the

democratic sprit and people

" ! should take up the campaign

openly for its effective
implementation.”

“Despite all the hiccups, the act
N # % is revolutipnary... an.o! it will force
the public authorities to be
accountable and slowly become
powerful with the growing
r# awareness, collective pressure
and a few good officers who will
show the way”

I o - Dr. Sandeep Pandey
' o Ramon Magsaysay Award
1 Winner and RTI Activist,
addressing the press on
RTI during the Mass
Awareness campaign in
; : Andhra Pradesh.







MASS AWARENESS CAMPAIGN IN AP

9 “Corruption is mainly due to

= . 2 I secrecy in governament.
Transparency accountability and

&9 * ( ( responsiveness can only be

achieved  through informed
citizenry. RTI is the only way

out.”
? 1
- Mr. Venkateshwar Rao
! @ RTI activist and one of the
., convenors of the mass
awareness campaign
| | undertaken in Andhra
: Pradesh.
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Training Content

Training of Trainers (ToT)
conducted for the volunteers of
the United Forum included a
number sessions. Some
important sessions are listed
below.

RTI and good governance
Introduction to concepts like
transparency, accountability
and participation

Orientation on the history of
the RTI legislation

Proactive Disclosure under
the RTI Act (Section 4(1)(b)
Public authorities and their
functionaries for disclosure
of information (PIOs, APIOs
and Appellate Authority)
Information Commissions —
Central and State

RTI and the role of Civil
Society Organisations

RTI and the role of Media
Procedures of filing
applications and appeals
under the act

Fees and charges applicable
under the Act

Information availability in
various departments

Civil Society Organisations
as public authorities

Case studies and success
stories on RTI

Mass awareness and RTI
Social Accountability tools:
Social Audit and RTI

RTI training (ToT) etc.
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Material provided by CGG

The following IEC material was
provided by CGG for the Mass
Awareness Campaign.

Stickers: 30,000 11 inch bold
print stickers containing a
slogan on RTI.

Poster: 30,000 A4 size
adhesive posters with a
slogan and a message
stating that every public
authority has a PIO in place
to provide information to the
community.

Pamphlet: 2,00,000 A4 size
pamphlets listing important
provisions of the RTI Act
Booklet: 30,000 pocket size
booklets of the RTI Act
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Community Mobilisation

*.
* The following are some methods
used for community mobilisation.
Cycle Rallies
_ Padayatras
Targets Achieved - Door-to-door campaigns
Public meetings
The following are some of the important milestones - Press conferences & press
achieved under the campaign. meets
Effective usage of local print
. Districts covered — 23 media
. Mandals Covered — 600 . Effecuvg usage of local
. electronic media (local TV)
- Volunteers participated — 1500
- Govt. offices covered — 1600 =ongs
T - Street plays
- Govt. officials met — 2300 . Posters
- Kiosks installed — 1800 . Pamphlets
- Applications filed — 7000 - Stickers
- Booklets
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Type of CSOs participated
CSOs which participated include:

Rights-based organisations
Farmers unions
Issue-based institutions
Voluntary Associations
Citizen’s Groups

Activist Organisations
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Community Issues Captured

People attending the public
meetings flagged a number of
problems. Important once being:

offices do not have notice
Boards displaying the names
of the PIO, APIO and
Appellate Officer. This has
hindered their access to
inform

There was lack of clarity on
the fee to be paid for filing
applications. There were
instances where the PIOs
have asked the applicants to
pay Rs. 50 as application fee
How and where to pay to the
fee for applications. Though
the act says that cash can
be accepted as fee the PIOs
are forcing the applicants to
deposit the fee into treasury
account by way of challans
and Demand Drafts
Instances of non-acceptance
and resistance to information
requests were also reported
by the community.

There were a mixed
response from the officials
towards people filing
applications.Officilas  acted
apathetic, forestalled and in
some instances even
threatened the applicants.
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KEY PROPOSITIONS
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PARTNERS IN THE CAMPAIGN
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MEDIA COVERAGE



